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THE CAUSE AND EFFECT OF
INFLUENCER MARKETING ON ESTABLISHED RESTAURANTS IN NAGPUR

Nafisa Raja and Charuta Gajbhiye, LA D College of Hotel Management & Catering

Technology

Abstract

The study on the cause and effect of
mfluencer markeung on established
restaurants in Nagpur aims to analyze the
credibility of the new markesting technigue
iInfluencer marketing has changed the scope
ang style of boosting hotel and restaurant
srands. Unlike the traditional markenng
methods which aim 1o highlhght the brand's
features Wiuencer marketing takes a
different approach by capturing the guest's
experience. Although influencer marketing
has been an effective tool for upcommung
restaurants due to the over-indulgence of its
audience n socal media. This study aims to
nighlight the changes in the operational style
ar the approach to connecting with the
younger audience In established restauran
It has helped to develop new campaigs
market space for masimum attracton of the
youth, To study the impact on the sales of
the restaurant via introducing the
nmfluencer, an initial survey was conducted to
determine the targe! auvdience. The target
audience veas subsequently categorizea
based on demoagraphy. Furthermore, the
restaurant collaborated with the influencer
for & week
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As ~ resufe, estabinhed restaurants n
Nagpur have recognized the potential of
collabarating with influencers to Increase
their visibility and credibility among potential
diners. In recent years, influencer marketing
nas significantly impacted
behavior within the restaurant )
Nagpur By leveraging the reach ang
nfluence of social media personalities
established restaurants have been able 10
create a buz arcund their offerings and
engage with a wider audience

Motivation of the Study

In the following sections, we will delve Into
the specific strategies and impact of

marketing on wstablished
s in Nagpur, shedding light on the
cause and effect of this phenomenon
Through strategic collaborcations with
mfluencers, restaurants have witnessed an
nerease In foot waffic. reservations, and

averall brang Awareness The curated
content and endorsements shared SOy
nfiuencers have served as powerful

testimonials nfluencing potential diners
decisions, and leading 1o a tangible rise n
patronage. Moreover nfluencer mMmarkeung
nhas not only contributed to the discovery of
new restaurants but has also shaped the
overall dining expernence

influencers often provide fusthand
experiences and recommendations, which
resonate with their followers, leading to an
enhanced sense of trust and curiosity among
potential customers, As we proceed, we will
further explore the specific strategies and

mastresrmes of inflamncers marketing  shesddine

pur

The data analysis determined the wutility of
influencer marketing by the established
restaurants «n Nagpur

Keywords: Influencer Morketing, Estoblahed
Restouronts in Nagpur, Troditiona! Marketing
Technigues Younger Generotion Impoct on
Sales. Sociel Medio

Introduction

Influencers who are individuals with a large
and loyal following on social medis
platforms, can sway consumer decisions and
shape purchasing behavior. in recent years
influencer marketing has emerged as &
powerful tool for businesses to reach their
target audience The rize of nfluencer
marketing can be attributed to the changing
landscape of consumer preferences and the
increasing reliance on social media for
recommendations and reviews. This form of
marketing has gained significant tracton in
the restaurant industry with many
establishments In Nagpur feveraging the
influence of social media personalities to
promote their bhrand and atiract nDew
customers

Literature Review

In today's digitally connected world, the
influence of socal media bhas ranaformed
the landscape of marketing strategies
particularly within the restaurant industry
Iinfluencer marketing, & prominent facet of
this digital revolution, has emerged as a
powerful ool for established restaurants in
Nagpur to enhance their brand wisibility
engage with their target audience, and
uitimately drive custome foot traffic and
revenue This NMerature review aims to
explore the causes and effects of influencer
marketing on established restaurants In
Nagpur shedding lght on ts significance
and implications

Influencer marketing has gained significant

n n recent years due to the
ration of social media platforms swuch
a3 Instagram, Facebook, and Twitter. As
traditional advertising methods struggle to
resonate with modern consumers, influencer
marketing offers a more authentic nd
relatable approach to brand promotion
(Brown A Hayes, 20'8)

De Veirman et al. (2017] research sugge
that influencers wield considerabile mfluence
over their followess, particularly in the rr

of lifestyle and dining choices Con

perceive influencer-generated contes
more trustworthy and authentic compa ?/

traditional advertisements. This trust

plays & pwotal role in driving com
engagement and fostering brand loyaly
followers are more Inchined to patronee
establishments recommended by influencers
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Details of Research Project of Master of Hospitality Management

2023-24
Sr.No. | Name of Students Title of Project Guide
1 Mrs. Alisha Study of Importance of Vertical Dr. Charuta
Pathan Gardening In a Hotel. Gajbhiye
2. Ms.Chandani The role of House Keeping Department Dr. Nandita
Mulkalwar Towards the guest satisfaction in the Hotel. Sapra
3. Ms. Donna Rise of Dental Tourism in Nagpur. Dr. Pallavi
Fernandes Komawar
4. Ms. Ketki Dr. Charuta
Bhusare Vegan Baking: Scope of consumption in the Gajbhiye
city of Navi Mumbai.
5. Ms. Monika Dealing of mental Health of Hotel Employees | Dr. Charuta
Ratnaparkhi in Nagpur City. Gajbhiye
6. Ms. Nishita Effects of Stress on eating behaviours of Dr. Pallavi
Awandekar college going students. Komawar
7. Ms. Priyanka Impact of Artificial Intelligence in the Luxury Dr. Pallavi
Thakur Hotel. Komawar
8. Ms. Sakshi Shah Innovation of Healthy Coffee receipes Dr. Nandita
Sapra
9. Ms. Shraddha Employees Training and Development in Dr. Nandita
Dinde Hospitality and Tourism Industry. Sapra
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Details of Research Project Bachelor of Hotel Management And Catering Technology

2023-24
Sr.No. | Name of Students Title of Project Guide
1 Ms. Tsering Angmo Potential of Ladakh as a Cultural Tourism Dr. Charuta
& Destination. Gajbhiye
Ms. Tsewang Dolma
2. Ms. Nafisa Raja Community Kitchen : Resource Kitchen Hub | Dr. Charuta
Serving Bohra Community. Gajbhiye
3. Ms. Anushka Shende Sleep Tourism — The New Trend. Dr. Nandita
& Sapra
Ms. Sakshi Dhurve
4. Ms. Vidhi Wankhede Healthy Homemade Chocolates. Dr. Nandita
& Sapra
Ms. Saloni Rahate
5. Ms. Pratidnya Exploring the Corelation Between Facilities | Dr. Pallavi
Tiwaskar & Ms, and Employees satisfaction in the Marriott Komawar
Mansi Pandit. Properties of Maharashtra.
6. Ms. Nandita Bagde To Study the Scenography Practiced by Ritz | Dr. Pallavi
& Ms. Aditi Carlton Pune, India. Komawar
Nandgave
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